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1  SHELL pledges and methods

Pledge 1: 
Every London secondary 
school to have a link 
with 1 HEI

Pledge 2: 
More London young people to 
progress to HE, 
inc. ‘most competitive’ HEIs

Scale: 400+ schools; 40+ HEIs

Practical methods include: 
At-a-glance SHELL guide



2 Printed and online SHELL 
guide to London HE contacts



3 But there is asymmetry in the 
relationship schools  HEIs

Difficulty in creating a
similar ‘one-stop shop’
directory for schools

And what is the scope for
enduring co-operation in
the new era of competition?



The end notes

Our website: www.londonhigher.ac.uk/SHELL

John Hall:

john.hall@londonhigher.ac.uk

Naz Khan:
naz.khan@londonhigher.ac.uk

And also in the London Higher family:

Study London: www.studylondon.ac.uk


